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Research on mobile radio pricing strategy based on perceived value

LIU Qin, KONG Ying, ZHANG Yaqing

(School of Management, University of Shanghai for Science and Technology, Shanghai 200093, China)

[ Abstract] In the current information digitization, the rise of ear economy has become a new trend for the development of the

industry. In this paper, based on the background of the emerging business model of mobile radio, the influence of perceived value on

mobile radio pricing is analyzed, and the duopoly Hotelling competition model is constructed. The optimal pricing and the platform

revenue are solved respectively. We also take different evolutionary status for scenario derivation simulation. The results show that

the influencing factors include perceived functional value, perceived social value and perceived emotional value. With the

improvement of the three factors of perceived value, the platform competitiveness can be improved. What's more, the perceived

functional value and perceived emotional value are positively correlated with the platform revenue while perceived social value is

negatively correlated with the platform revenue.
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Fig. 2 Price changes of mobile radio products
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Fig. 3 Revenue changes of mobile radio products
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Fig. 4 Price changes of mobile radio products
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Fig. 6 Price changes of mobile radio products
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Fig. 7 Revenue changes of mobile radio products
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